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Gain expertise and get granular insights on e-commerce in North America:

consumer demographics, payment preferences, cross-border shopping stats
and more.



North America

Growth in North America, robust in recent years, is
beginning to slow. By the end of 2019, GDP in the US was
expanding at 1.9% year-on-year'. The Federal Reserve pre-
dicted a full-year growth of 2.2% for 20192 By the end of
the year, retail sales were growing at a rate of 0.3% - under
a forecast of 0.4 %>,

In Canada, the re-election of Justin Trudeau ensured con-
tinuity in economic policy®. The IMF expected Canada’s
GDP to grow by 1.5% in 2019, around half a percent lower
than its January 2019 forecast®. The engine of Canada’s
growth is the Western province of Alberta, the home of
the country’s oil and gas industry, which is projected to
grow by 2.4% in 2020° (compared to 1.9% for the Canadian
economy as a whole).

The IMF expected Mexico's economy to expand by just
0.9% in 2019, rising to 1.9% in 2020°. By the end of 2019,
Mexico officially went into recession’, despite the US still
growing relatively strongly (Mexico usually shadows its
northern trade partner). In November, the Mexican govern-
ment announced a five-year $44.3 billion plan which it
hopes will give the economy a shot in the arm®,

All three North American countries would benefit if their
governments could put an end to the uncertainty over the
United States-Mexico-Canada Agreement (USMCA), which
is set to replace NAFTA when it finally comes into force®,

THE NORTH AMERICAN E-COMMERCE
MARKET

The North American e-commerce marketis worth just under
$912 billion and is growing at a rate of 13% a year'®. The
average North American e-shopper spends around $3,500
a year online and e-commerce sales already account for
14% of all retail sales' In the US, the most popular pur-
chase categories are travel (14 %), clothing (14%) and food
and drink (11 %)'™. In Canada, the categories are travel (22 %),
clothing (13%) and electrical goods (8%)'°. While in Mexico
they are travel (17 %), clothing (13 %) and homeware (12 %)'.

Amazon dominates the North American market, with 49.1 %
of e-commerce sales'. The rapid rise of e-commerce has
had devastating consequences for the previously beloved
American mall in what commentators have dubbed the
‘retail apocalypse’. According to the New York Times, US
retailers shut 5,994 stores in the first half of 2019 alone,
more than in the whole of 2018,

THE LOCAL PAYMENT CULTURE

The most common online payment method in North
America is the credit card, with a 59% share of the e-com-
merce payment market'®. E-wallets have a 22% market
share, bank transfers 8 %, cash 5% and various other minor



payment methods 6%'%. The North American card market is
dominated by Visa, with a 56% market share'®. Mastercard
has 24% of the card market, American Express 9% and
other and local issuers the remaining 11 %'°.

The popularity of local payment methods is growing. Cap
Gemini's 2019 World Payments Report predicts a 5%
growth rate for digital transactions in North America over
the next five years™.

ENABLING AND LIMITING FACTORS

79% of North Americans are banked and 53% have a credit
card'® However, there is a big variance between Mexico and
the two other countries of this report, with Mexico having a
36.9% banked population against Canada's 99.7 %'°.

Internet penetration in North America has hit 83% and
81% of the population has an Internet-enabled smart-
phone’™. An eye-opening 39 % of all e-commerce transitions
are completed on a mobile device™.

CONCLUSION

North America is holding its breath to see what happens
next year with issues such as the USMCA and the US-China

trade dispute. The answer will determine how fast the
region’s economy grows and how willing consumers are to
spend. But no matter what happens, North America is a
highly lucrative but also highly competitive e-commerce
market.
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Regional Payment Trends

Region World

Population 490.4 m 7.6 bn
Population (15+) 389.7m 5.6 bn
GDP 23.4tr 85.8 tr
GDP per capita 47770 11,299
B2C e-commerce 911.8 bn 34tr
B2C e-commerce growth 13% 18%
Online population 408.8 m 4.5bn
Smartphone penetration 81% 58%
Mobile e-commerce 39% 50%
Average online spend 3,500 2,594
E-commerce % of total retail 14% 16%

Currencies in this report are always depicted in $USD
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Canada 15%

e-commerce growth

Canada Region World
Population 371m 490.4 m 7.6 bn
Population (15+) 311 m 389.7 m 5.6 bn TOP E-COMM SEGMENTS
GDP 1.7 tr 23.4tr 85.8 tr
GDP per capita 46,125 47770 11,299
Online population 34.4m 408.8 m 4.5 bn Airlinesﬁls: 22%
Smartphone penetration 86% 81% 58%
Average online spend 2,253 3,500 2,594
E-commerce % of total retail 8% 14% 16% q&
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Mexico

34%

e-commerce growth

-

Mexico Region World
Population 126.2m 490.4 m 7.6 bn
Population (15+) 931 m 389.7m 5.6 bn
GDP 1.21tr 23.41tr 85.8 tr
GDP per capita 9,698 47770 11,299
Online population 83.3m 408.8 m 4.5 bn
Smartphone penetration 72% 81% 58%
Average online spend 595 3,500 2,594
E-commerce % of total retail 2% 14% 16%
Banked Credit card Internet
population penetration penetration
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USA

12%

e-commerce growth

USA Region World
Population 327.2m 490.4 m 7.6 bn
Population (15+) 265.6m 389.7m 5.6 bn
GDP 20.5tr 23.4¢tr 85.8 tr
GDP per capita 62,641 47770 11,299
Online population 291.2m 408.8 m 4.5 bn
Smartphone penetration 84% 81% 58%
Average online spend 3,680 3,500 2,594
E-commerce % of total retail 15% 14% 16%
Banked Credit card Internet
population penetration penetration
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As one of the very first payment service providers, Computop offers its customers around the world local and innovative
omnichannel solutions for payment processing and fraud prevention. The internally developed Computop Paygate payment
platform enables seamless integrated payment processes for e-commerce, at POS and on mobile devices. Retailers and
service providers have the flexibility and freedom to choose from over 350 payment methods enabling them to specifically
tailor their payment options per country. Technologies such as biometric authentication and self-learning algorithms improve
security and convenience for retailers and consumers alike.

Computop, a global player with its head office in Germany and locations in China, England and the USA, has been servicing
large international companies in the service, retail, mobility, gaming and travel industries for more than 20 years. These com-
panies include global brands such as Amway, C&A, Fossil, the entire Otto Group, Sixt, Swarovski and Wargaming. Computop
also provides its payment system to banks and financial service providers as a white-label solution. In total, Computop
processes commercial payment transactions with a combined value of USD 36 billion annually in 127 currencies. With its
individual and secure solutions, Computop makes a major contribution to the future of international payment processing.

Sources: PPRO and Edgar, Dunn & Company

Computop has been partnering with PPRO for a number of years and many of the alternative payment methods mentioned
in this guide are provided through this partnership. PPRO provides Computop with the ability to accept locally preferred
payment methods like e-wallets, bank transfers, cash, and local cards in more than 175 countries across the globe. Through
one contract and one API.

https://www.ppro.com/almanac

For questions and inquiries about Computop’s solutions, contact a payment specialist in your area
or visit www.computop.com.

Computop GmbH Computop Inc.
T: +49 951-980-0922 T: +1-800-701-7806
sales@computop.com usa@computop.com

Computop Ltd.
T: +44 1932-895735
uk@computop.com
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